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Steyning Camera Club 

Web and Social Media Policy and Guidelines 

1. Statement of Policy and Purpose 
1.1 Steyning Camera Club (the Club) recognises that social interaction on the internet is an 

important, integral and valuable aspect of life for many people, which can enhance our 

experience and understanding of our hobby.  

1.2 However, inappropriate use of social media can have far-reaching consequences for users 

and can present very real and serious dangers to those affected by misuse.   

1.3 The purpose of this Policy and Guidelines statement is to ensure that all members 

understand:  

 Permitted use of social media in the Club’s name 

 What constitutes appropriate and acceptable use of social media and what does not 

 The uses of social media that could expose individuals and / or the Club to legal liability 

 The roles and responsibilities involved in web and social media management 

2. Scope  
2.1 This policy forms part of the Club’s overall Web Strategy. 

2.2 This policy covers all activity by anyone on any social media or web platform that uses the 

name Steyning Camera Club, or which could be deemed by a reasonably knowledgeable 

person to be connected with the Club. Such platforms include but are not limited to the 

Club’s official website, Facebook, Twitter, LinkedIn, Flickr, Instagram, Pinterest, Tumblr, 

Google+, Yahoo Groups, Reddit, and any platform, website or forum that provides facilities 

to post and share text, images, audio, video in an interactive way. 

2.3 This policy also covers any online activity by any member on any social media platform if 

that activity could bring disrepute to the Club. 

3. Responsibility 
3.1 The Webmaster is responsible to the Committee for the oversight and updating of this 

policy, to ensure its compatibility with the Club’s official Web Strategy and for 

communication generally. 

3.2 The Webmaster is supported by at least two Administrators who will be members of the 

Committee or co-opted for the purpose.  

3.3 The Committee is responsible for deciding any action that may result from this policy. 

3.4 All members are personally responsible for understanding this policy and for ensuring 

compliance with this policy and its rules and guidelines. 
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4. Web and Social Media– General Use 
4.1 Definitions:  

a) A social media Group is a discussion forum such as a Facebook Group, Flickr Group, 

Bulletin board or other forum, used primarily for members’ sharing and interaction.  

b) A Website or Page is a content-controlled website such as the Club’s main website 

or Facebook Page, used and the official online presence of the Club. 

4.2 You may not create any Website, Page or Group bearing the name of Steyning Camera Club 

without express permission from the Club Committee. 

4.3 Only members of the Club, and others by exception solely at the discretion of the 

Committee, may be admitted to participate in any Group. 

4.4 The purpose of any social media group shall be solely the sharing of information and media 

among members within topic guidelines. It shall not be used as an official voice for the Club, 

nor as substitute for your own website or as a vehicle for the promotion outside the Club of 

your own work or opinion. 

4.5 All content published on any social media platform is your sole responsibility as the author. 

You are reminded that when participating in social media:  

a) You are speaking in a personal capacity and not as a voice for the Club. Any official 

content must be identified as such and as emanating from an official committee 

source. 

b) You may be legally liable for anything that you publish. Public statements can create 

legal liabilities for yourself AND the Club, including for defamation or libel, for 

breach of confidentiality, for infringement of copyright or intellectual property, or 

for causing unlawful harassment.  

c) What you post may create a permanent record, even if later redacted, removed or 

deleted, even if posted in a private or closed forum. 
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5. House Rules 

All published content must comply with the House Rules. 

5.1 Acceptable Uses - You may post discussion and media on any topic related to the Club or to 

photography in general. Examples may include: 

a) News items: club events, distinctions and awards, external and internal results; 

b) External events and exhibitions of interest to other members; 

c) “How To” articles: techniques, advice, guidance, tutorials; 

d) Image critiques or requests for critique; 

e) Sharing images, and news of travel and projects; 

f) Equipment reviews and advice; 

g) Fair reviews of exhibitions or famous images; 

h) Articles relating to ideas, photography styles, photographers; 

i) Personal items for Sale; 

j) Promotion of personal exhibitions, workshops and other events; 

5.2 Prohibited Topics - the following topics are not permitted: 

a) Articles or shared content that have no connection to either the Club or to 

photography; 

b) Club business that is not for public or general membership consumption; 

c) Discussion relating to adverse criticism of judging standards from which a judge may 

be identified, whether named or not. There are official channels for providing 

feedback to judges; 

d) Posts promoting political or other social agenda; 

e) Commercial business, unless from approved Club sponsors; 

5.3 Topics Requiring Special Care -  

a) Event reviews: Be objective, fair and respectful;  

b) Photo critique: Understand what makes for a good appraisal and be a good 

appraiser; 

c) Adult or controversial material (where platform rules permit): Be considerate to 

others’ sensitivities (see 7.1.c); 

5.4 Social Media Platform Rules: Each platform has its own Terms and Conditions. You and you 

alone are responsible for understanding and complying with those rules. 
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6. Guidelines  for Social Media Behaviour  
These guidelines are considered good practice across the web: 

6.1 Be respectful of others always. 

6.2 Respect privacy and confidentiality when it comes to others’ business; we all have 

information that we would prefer to keep private: 

a) don’t post about other people without their permission 

b) don’t share any post made within a group environment outside that group 

c) don’t share, copy or republish any post that does not have Public permissions and / or 

the express permission of the originator. 

6.3 Refrain from personal abuse. You may express disagreement with what someone says, but 

don't make it personal, either directly or indirectly. Similarly, do not take a difference of 

opinion as a personal attack. 

6.4 Do not respond in kind. If you feel you have been attacked personally, stay calm, take it 

offline or with an Administrator; don’t get involved in a flame war. 

6.5 Don’t be a troll - deliberately and repeatedly taking a provocative or devil’s advocate stance.  

6.6 Don't spam – repeatedly posting the same stuff, and Don’t flood – overwhelming the Group 

with large volumes of your own posts or images. Be selective and do add commentary and 

caption to your images to promote discussion. 

6.7 Write with empathy for others’ points of view and stay on topic; online communication lacks 

the visual cues that convey intent and emotion.  

6.8 Think before you hit Submit. Do not write quick, instant responses in the heat of the 

moment – review it in the morning.  

6.9 Do not write anything that you would not say face to face. Ask yourself whether you would 

say it directly. If so it might be better that way …  

7. Copyright and Sharing of Images 
7.1 All social media networks provide the facility for posting and sharing images. By publishing 

photographs in any Club social media space, you: 

a) must own the copyright to all material OR must vouch for the right to use the material 

by citing relevant permissions, credits and website links; 

b) take full responsibility for your own understanding of that social media network’s rules 

and settings for privacy and sharing; 

c) undertake to be considerate to other Club members when posting photographic 

material of an adult nature, even if the platform rules allow such material; 

d) be wholly responsible for protecting the copyright of your material with suitable 

metadata, watermarks and other identifying information such as captions and titles; 

e) accept the risks of publishing material online; that once viewed on a computer the 

material is downloaded and could be used for other purposes without your or the 

originator’s knowledge; 

7.2 Any complaint or Take-down Notice relating to copyright infringement received from any 

source must be referred immediately to the Webmaster. 

7.3 The Club will also take into account any local Federation and PAGB rules concerning 

plagiarism and copyright infringement. 
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8. Moderation and Referral 
8.1 Moderation means the post-publication suspension, request to amend or removal of a post. 

8.2 An Administrator may at any time delete or request amendment or deletion of a post, 

comment or discussion that is deemed to have broken the House Rules or Guidelines. 

8.3 In all cases an Administrator shall review the material and seek a second opinion as to 

whether the piece breaches House Rules or Guidelines; 

8.4 An Administrator will normally contact the author to advise or agree remedial action; 

8.5 A post, comment or discussion may be subject to moderation after publication if a complaint 

or request is received from any source; 

8.6 Difference of opinion with views expressed in a post or comment are not reasons for 

moderation. However the way in which such discussion is conducted and expressed may be 

subject to moderation. 

8.7 Serious breach (See 9) and any dispute relating to moderation will be referred to the 

committee. 

9. Serious Breach 
9.1 Serious breach is defined broadly as any content posted on any social media platform, 

whether bearing the name of the Club or not, which could: 

a) damage an individual or group; 

b) bring the name of the Club and / or club photography into disrepute; 

c) bring legal liability; 

9.2 Serious breach includes but is not limited to content which: 

a) infringes the copyright or intellectual property rights of any individual or entity; 

b) breaches data protection legislation, or is otherwise deemed to breach the rights of 

any individual to privacy or confidentiality; 

c) could be considered defamatory to any named or implied individual(s) or group; 

d) attacks, harasses or bullies a named or obviously-implied individual(s) or group; 

e) contains racist, sexist, homophobic, sexually explicit, abusive or any other language 

or imagery deemed reasonably likely to cause offence; 

f) purports to emanate from someone else; 

g) contains links to websites that might be considered offensive or that present a 

danger to the online security or privacy of any user; 

9.3 Repeated breach of the House Rules and / or guidelines for behaviour may also be 

considered a serious breach. 

9.4 Serious breach may result in sanction, at the discretion of the Committee, which could 

include:  

a) Removal of site registration;  

b) suspension or termination of Club membership; 

9.5 The author of any content which brings legal liability or action of any kind on the Club or its 

members and officials will indemnify those affected for the costs incurred as a result of that 

action and its consequences.  


